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Abstract: The development of modern economies is determined by many 
factors. One of the most important is the use of the new technologies and in-
novations, which at the same time enable the introduction of solutions in the 
field of Industry 4.0. The form of organization oriented towards innovative 
solutions is a startup. The aim of the article is to show the relationship be-
tween the product offered by a startup and the quality of human life. It is im-
portant how and on what levels startups function in today’s reality and how 
their activities can affect the quality of human life. The implementation of 
the chosen goals was possible thanks to the study of the literature on the sub-
ject and the conduct of a questionnaire survey. The work also presents a case 
study of a Polish startup, the product of which is an innovative solution that 
can be used when ordering meals online for employees. The offered product 
affects the quality of users’ work, making it easier for them to order and plan 
a meal at work. In addition to saving the time needed to prepare a meal or go 
to a restaurant to eat it, it should be reflected in their well-being or work ef-
ficiency. The survey provided information on how online ordering of meals 
is perceived by application users.
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1. Introduction

Gaining a competitive advantage in a changing and com-
plex environment becomes the main challenge for the twenty- 
-first-century organizations. It is possible thanks to the re-
source, which is knowledge, which also reflects the level of 
economic development of the country. The ongoing fourth 
industrial revolution presents organizations with new chal-
lenges related to, for example, progressive digitization. The 
fact that the organization is not oriented towards flexible ad-
aptation to the environment means that it is often not com-
petent to introduce new technological solutions. Then again, 
a startup that delivers innovative solutions using modern 
technologies to the market may have these competences. 
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Currently, organizations are facing an increase in the level of quality of life thanks to the in-
troduction of new technological solutions. In turn, these solutions are largely possible thanks 
to a startup.

The aim of the article is to show the relationship between the product offered by 
a startup and the quality of human life.

It has become important to determine how and on what levels startups can affect the quality 
of human life, also taking into account their participation in the fourth industrial revolution. 
It becomes purposeful to answer the question—whether startups have a positive impact 
on the quality of human life.

The achievement of the chosen goals was possible thanks to the review of the literature on 
the subject, conducting a survey and presenting a case study. An attempt was made to exam-
ine the impact of a specific startup’s operation on the quality of human life and to assess the 
quality of the product delivered by it.

2. Startup and the quality of human life

A startup is a special type of organization focused on innovation (Paoloni and Modafferi, 
2018). S. Blank (2013) writes that a startup “is a temporary organization that is looking for 
a repeatable and scalable business model”. Organizations of this type are characterized pri-
marily by: independence, innovation, ability to respond to customer needs, business scalabil-
ity and uncertainty. Startups have relatively low start-up costs, a much higher risk of ventures 
than standard organizations and a high return on investment, higher than in the case of ordi-
nary ventures (Łopusiewicz, 2013). No wonder that statistically most startups (about 60%) 
fail in the first stage of operation, i.e. 3–5 years after their inception (Melegati et al., 2019; 
Mukti et al., 2019). Thus, startups are characterized by both high risk and the possibility of 
growth due to the fact that from the beginning of their operation, they are aimed at expanding 
the scale by entering the global market (Law, 2017).

Startups are highly flexible, which increases the possibility of implementing new solutions by 
them compared to traditional organizations. Therefore, often establishing relationships with start-
ups turns out to be more economical from their point of view than hiring experts to achieve spe-
cific goals on their own. Startups have innovative, invaluable knowledge that cannot be acquired 
or created by organizations operating in accordance with traditional principles. The cooperation 
of traditionally functioning organizations with startups becomes common during the process of 
generating innovation (Moschner et al., 2019). Startups can be of key importance for the quality 
of operation and development of an organization, because thanks to them they gain the ability to 
introduce innovations and offer much better solutions to their clients (Bărbulescu and Constantin, 
2019). Moreover, startups have enormous potential to increase innovation and competitiveness 
not only of the organizations themselves, but above all of the economy (Skawińska and Zalewski, 
2020). Lozano and Petros (2018) write that startups offer intelligent solutions that are more inven-
tive and valuable than before. Their focus on the continuous development of innovations and their 
implementation is the foundation for creating a knowledge-based economy, preferring the princi-
ples of sustainable development. Fast-growing organizations most often rely on new technologies 
and innovations based on a large amount of information and data (Burnat-Mikosz et al., 2016).
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Social inequalities and the low standard of living in some parts of the world are the subject 
of economic analysis and research. The problem is the marginalization of the needs of a large 
group of people who are unable to meet them at the expected level (Kalinowski, 2017). Es-
pecially now, during the Covid-19 period, the growing negative socio-economic phenomena, 
including unemployment and pauperization of the society, is becoming visible. According to 
social and economic policy, both at the national, regional and local level, increasing the qual-
ity of life of the society should be considered as the overriding goal. In the European Union, 
there is a visible striving for a balance between economic development and social develop-
ment, while preserving the natural environment and cultural heritage. Also in Poland, in the 
Long-Term National Development Strategy until 2030 and the Medium-Term National De-
velopment Strategy 2020, great emphasis is placed on improving the quality of life of Poles 
by ensuring stable and high economic growth (Panek, 2015).

The term quality of life is used on many levels and interest in this concept is still growing. 
Nevertheless, there is no uniform definition in the literature that would define this category. 
“Quality of life” can be considered in many dimensions, including social, cultural, medical 
or economic (Petelewicz and Drabowicz, 2016). The quality of human life is an interdisci-
plinary concept, and its assessment is usually based on multi-dimensional procedures. Mac-
roeconomic indicators (e.g. GDP, unemployment rate), health, education and subjective fac-
tors such as individual happiness or family and community relations are important (Szernik 
et al., 2019).

The assessment of the quality of life is influenced by such factors as, for example, educa-
tion, health, social contacts, personal activity, public voice and influence on decisions made, 
the natural environment, as well as economic and personal security (Stiglitz et al., 2013). It 
should also be emphasized that the quality of life also depends on factors such as: produc-
tivity, material living conditions, economic and physical safety, leisure and social contacts, 
fundamental rights, the natural and living environment, as well as on general life experiences 
of a human (Łańcucki, 2015).

Human economic activity and all activities undertaken to improve the level of its efficiency 
and effectiveness are aimed at creating things, conditions or solutions that will improve the 
quality of human life (Łukasiński, 2017).

The concept of quality of life is ambiguous, open and multi-faceted. Kolman writes that the 
quality of life is the degree to which a person’s spiritual and material needs and their require-
ments are satisfied. Therefore, it is a certain level of meeting the expectations in the “nor-
mality” of the implemented activities, as well as in the everyday life of the individual and 
the whole society (Kolman, 2000). According to Borys (2007), the quality of life is “a cat-
egory expressing the degree of human self-realization in a holistic approach (with the balance  
of well-being, well-being and bliss) or in a more or less narrow sense, e.g. from the point of 
view of consumption of material goods that satisfy his needs (with the domination of welfare 
over welfare and bliss)”.

The quality of life can be talked about as the degree of satisfaction of specific and varied 
needs which, in the objective approach, are objective living conditions of people measured 
by variables. Alternatively, according to the subjectivist approach, it is human satisfaction 
in various zones of life and the level of their feeling (Chmielnicka, 2004). The subjective 



Wiesław Łukasiński, Angelika Nigbor-Drożdż112

assessment of an individual plays a decisive role in the process of determining the quality 
of life category. Moreover, the quality of life may evolve under the influence of social, eco-
nomic or ecological factors.

In terms of social policy, the quality of life is combined with social needs. Satisfying these 
needs is identified as the overriding goal of social development at all levels, i.e. local, re-
gional, national and international (Panek, 2016).

It seems that the improvement of the quality of life should be significantly influenced 
by the development of digital technologies, which is a new challenge for the organization 
(Łańcucki, 2015). The industrial revolution is not only changing traditional business models, 
but redefining entire industries. 

Platon defines quality as “a certain degree of perfection”. In the literature, however, the most 
common definition is that quality is a certain degree of meeting customer needs. It can be as-
sumed that quality is “a set of characteristics of goods or services during their purchase, which 
contribute to satisfying customer needs” (Drapińska, 2007). From the client’s point of view, 
one can speak of perceived quality, and thus his subjective feeling. From the point of view of 
the organization or management, it is important to obtain, above all, objective quality, which is 
closely related to meeting standards. Product quality plays an important role in building a com-
petitive advantage, and identifying and meeting customers’ needs through it often determines 
the success of the organization and improves the quality of life (Cruz and Mendes, 2019). 
A startup is an organization which, by its nature and basic assumption, should be able to pro-
vide innovative value to the client, and thus respond to clients’ needs and significantly improve 
the quality of their lives.

Products offered by startups are a response to customer needs. They largely solve the prob-
lems faced by users. Startups are distinguished by the ability to produce products with a high 
level of added value thanks to the convergence of industries and technologies in line with the 
ongoing fourth industrial revolution (Marwick, 2017). The improvement of the quality of life 
is influenced not only by the solutions proposed by the startup, but above all by their quality.

Currently, customers are more willing than before to give up having a large amount of ex-
clusive resources in favour of sharing. In turn, Big Data and analytics power artificial intel-
ligence and study their behavior as well as communication, nutritional and health habits in 
order to then identify their needs and suggest solutions. This phenomenon aims to provide 
customers with the right product, at the right time and place. It can therefore be concluded 
that the technologies not only improve and develop the functioning of the organization and 
the economy but most of all improve the quality of human life.

While reviewing the literature, one can find more and more research results confirming that 
startups are one of the most important channels of socio-economic development, changes in 
industry and a source of renewal (Passaro et al., 2020). Thanks to the ability to shape inno-
vation and use new technologies, startups have not only great opportunities to support the 
transformation of local areas, but also entire economies.

Startups increase the innovativeness and competitiveness of the national economy, having 
the competence to effectively and flexibly meet the needs of customers that exist or appear on 
the market (Skawińska and Zalewski, 2020). What’s more, startups are considered to support 
a sustainable economy. Thanks to innovation, they are able to introduce pro-environmental 
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and pro-social solutions to a greater extent than the traditional ones (Hall et al., 2010). An 
organization’s learning ability affects the quality of its competences. This is reflected in the 
style of leadership, behaviours and attitudes of employees, organizational culture, increasing 
the chance for sustainable development of the organization (Bilan et al., 2020).

A startup can achieve a competitive advantage thanks to the synergy of human compe-
tences and modern technologies (Chursin and Strenalyuk, 2018). Therefore, the key factors 
determining the quality of the functioning and development of a startup include: leadership, 
employees, the ability to develop technological and adherence to the principles of sustainable 
development. The resource of knowledge, not only technological, but also practical, coming 
mainly from the leader and employees, should also be considered an asset of a startup, as the 
startup development process is driven by their competencies (Tsolakidis et al., 2020).

All these activities have a significant impact on the quality of human life through, e.g. cre-
ating ergonomic workplaces or optimal management of waste generated as a result of the 
production process.

3. A startup and its product—a case study

Online shopping has become popular in recent years. The number of online stores is grow- 
ing, and the growth of the online retail market is becoming visible. It means changing the be-
haviour of people who are opening up to new distribution channels. The economic motives 
for buying online are becoming apparent, and they are perceived by sellers who understand 
the importance of the added value of making this type of sale. This value usually depends on 
a set of factors that make it attractive to buy. What is important, is the price, quality of se-
rvice, ease and speed of making a purchase, or its safety (Vaitkeviciu et al., 2019).

An example of a startup that provides an innovative service is a Krakow organization. It created 
an online canteen for online ordering of meals by office workers. This organization created an in-
novative product that solved the problem of users related to the daily ordering of meals at work 
and the problem of subsidizing meals by organizations. Among other relatively similar solutions 
in the field of ordering meals on the market, this startup stands out:

‒ a strictly defined group of recipients (employees of the organization);
‒ mode of operation (grouping orders by area and delivery time);
‒ sustainable development;
‒ an individual offer prepared for customers, taking into account their preferences;
‒ innovative mobile and web application for clients, restaurants and employers.
Moreover, the Krakow organization has several characteristic features of a startup. It 

should be noted that:
‒ its development is financed by founders and external investors who have a huge influ-

ence on it;
‒ it delivers an innovative product to the market;
‒ it is still looking for a scalable and repeatable business model;
‒ each of its strategic actions carries a considerable risk of failure;
‒ it is more concerned than other organizations with the uncertainty related to, for exam-

ple, the crisis related to the Covid-19 pandemic.
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Gaining a competitive advantage for a startup is possible thanks to the proper grouping of customer 
orders (logistics aspect), an application that determines fast and effective ordering of meals (technologi-
cal aspect) and the efficiency of the Customer Service Office (social aspect).

Technological development determines the delivery of the expected quality of the product 
to users, full adaptation to their needs. It would not be possible without the co-financing from 
the Venture Capital fund, thanks to which the development of the startup and its product have 
been financed for a year. Thanks to the support received, the application develops at a very 
dynamic pace, introducing newer and newer system improvements. These activities contrib-
ute to increasing comfort and quality for employees, employers and restaurants using the ap-
plication. In addition to the development of the web application, the mobile application for 
customers and restaurants is also being developed.

The Krakow startup fits perfectly into the principles of Industry 4.0, as it primarily pro-
vides the market with innovation that drives economic development. In addition, it operates 
in accordance with the principles of sustainable development, on which Industry 4.0 is also 
based. In its operation and development, the startup uses technologies developed during the 
fourth revolution. The Krakow startup is managed by an experienced manager who, together 
with his team, has been working intensively on the development of the application for two 
years. It is important that the team consists of young and ambitious employees who focus on 
the development of both their own and the organization.

The surveyed startup currently employs about 20 people who are working on new solu-
tions to meet the needs of various stakeholder groups. The startup operates in accordance 
with the principles of sustainable development, which means that both managers and em-
ployees strive to meet the needs of not only the present, but also future generations. In the 
Krakow startup, the actions taken on a daily basis prove compliance with the principles of 
sustainable development. The ability to group orders and plan deliveries is important, allow-
ing restaurants to combine them into one overall course. Thus, the driver covers considerably 
fewer kilometres during the working day, for example improving the air quality in the city. 
The website promotes biodegradable packaging, so that each customer can make an informed 
choice. Customers were provided with an original poster, through which the organization 
tries to teach employees to properly segregate packaging after eating lunch. It is also impor-
tant that the dishes are ordered without plastic cutlery. It seems that the above competences 
contribute to the improvement of the quality of human life.

Every day, customers can place an order by 10:45 from the restaurant offer available on 
the website. Each restaurant carries out orders at lunchtime within a strictly defined time 
frame. The startup does not charge any additional delivery fees and does not require a mini-
mum order amount, the employee can order just a soup. Thus, the user can plan his meal for 
a given day and adjust the lunch break to his daily schedule. The customer settles accounts 
once a week, which also greatly facilitates the ordering process and shortens its time.

A startup allows employers to partially or fully subsidize their employees’ meals. In this 
way, companies can introduce an additional and very important benefit for employees. It has 
a very positive effect on the quality of work/ life and the efficiency of employees, addition-
ally saving their time for preparing meals at home, or devoting it to ordering dinner in other 
ways during work.
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The restaurant receives grouped orders along with the delivery schedule. They are being 
realized according to it at lunchtime from 12:00 pm to 2:00 pm. Orders are left in a desig-
nated place in a given company. At this point, a delivery notification is sent to the application 
or e-mail to all users who placed an order on that day. The supplier does not have to wait for 
customers, because each order is described with an individual customer code, on the basis of 
which he identifies his order, and the settlement takes place online.

When handling such orders, the restaurant gains a standing order, which, due to its nature, 
allows it to efficiently plan the demand. At the beginning of cooperation, each of them deter-
mines its supply range and production capabilities. He also gets access to his panel to man-
age the menu and view orders and to the application aimed at confirming deliveries, as well 
as preparing the optimal delivery route. It is worth paying attention to the fact that a startup 
through the created system, thanks to technology, connects employees/ companies and res-
taurateurs.

The startup also reacted swiftly to the effects of the Covid-19 crisis. It extended its service 
to home deliveries of remotely working employees. Thus, employees do not have to waste 
time cooking or spend extra money on delivery costs. Even in this difficult period, when most 
benefits have been withheld, the employer can still provide it to employees. Then again, or-
ders continue to flow to restaurants, which are often one of the main revenues during a pan-
demic. Deliveries are contactless, and customers receive information via the application that 
an order is waiting at the door. In 2020, a blog was also created, where the startup periodi-
cally publishes information on nutrition at work, as well as information on safe deliveries 
during a pandemic. Thus, the startup additionally educates its clients and raises their aware-
ness about proper nutrition.

The presented example of a startup and the technological solution it offers have a positive 
impact on the quality of life and is in line with the goals of Economy 4.0. Thus, it proves that 
startups and the products they manufacture have great chances to meet the needs of custom-
ers, supporting the development of the ongoing industrial revolution.

Quality for customers is one of the most important features of the product. Researching 
their opinions helps to improve the quality of the product and adapt it to their needs, which 
has a positive effect on improving the quality of life. A Krakow startup, through the provided 
application that allows ordering meals, can effectively affect the quality of human life. 

 In order to assess the quality of functioning of the offered application, a questionnaire sur-
vey was carried out among customers using it. The survey was conducted on a group of 300 
customers answering the survey questions. The study was conducted from March to May 
2020 in Poland. In order to conduct it, a questionnaire was used, which was made available 
on the Internet. 65.3% of women and 34.7% of men took part in the study. The study group 
was dominated by people with higher education (67%), the remaining 34% were people with 
secondary or less education.

The respondents were asked, inter alia, about the most accurate definition of product qual-
ity in their opinion. This was to determine the perception of quality by the respondents using 
the application. Each of them could indicate one definition. The results are presented in Fig-
ure 1.
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Figure 1. Definition of product quality 

S o u r c e: Authors’ own elaboration based on the survey conducted by the respondents.

Most of the respondents indicate that for them quality means all the properties that are re-
lated to meeting the needs of consumers (33.7%). The product value (12.7%) and compliance 
with the requirements (12.7%) turned out to be the least appealing definition of quality to 
consumers. It follows that product quality is associated with providing specific solutions that 
may positively affect the quality of life level. This is also the solution provided by a startup.

In the next question, respondents were asked to assess the extent to which individual fac-
tors affect the perceived quality of the product provided by the startup. They rated them on 
a scale of 1 (least significant) to 5 (most significant). The results are presented in Table 1.

Table 1. Assessment of factors influencing the perceived quality of the product provided by a startup

Factors Average Median Dominant

quality and safety of a delivered meal 4.29 5 5
appropriate taste, look and smell of a meal 4.22 5 5

punctuality of meal’s delivery 4.16 5 5
ease and safety of using the application 4.09 5 5

online payment option 3.99 4 5
no additional delivery costs 3.83 4 5

possibility of receiving discounts on ordering meals 3.65 4 3
no difference between on-premises and online price 3.63 4 5

rich and varied offer of restaurants from which you can 
order meals using the application 3.61 4 3

possibility to choose the time of delivery of the meal 3.60 4 5
preview—what happens with the ordered meal 3.52 4 5

the daily amount of lunch options 3.36 3 3

S o u r c e: Authors’ own elaboration based on the survey conducted by the respondents.
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The results indicate that the most important for users is the quality and safety of the delivered 
meal, its appropriate taste, appearance and smell, and timely deliveries. The factors with the 
highest average show that application users pay the most attention not so much to the technical 
aspects of the application, but to the quality and safety of meals. Therefore, it is crucial that the 
organization selects the restaurants that appear on the website selectively, as it must be respon-
sible for the quality of the meals provided. In turn, the last two factors related to the number of 
restaurants on offer and their extensive menu show that a startup, by selecting restaurants and 
narrowing down the menu, often makes it easier for employees to choose, shortens the ordering 
time and, as a result, provides only valuable options for which they can be held responsible.

On the basis of the obtained results, it should be stated that each of the above factors affects 
the quality of life of users, as none of them received an average score lower than 3. Moreover, 
high scores dominate in most of the factors. The respondents gave each of them usually one 
of the highest marks (4–5).

The application created by the startup affects the quality of life not only through the fea- 
tures that facilitate ordering, but above all because everyone can easily stock up on food at 
work, in this case an important lunch. The next respondents were asked to indicate the three 
most important factors for them, which are important when ordering via the application. The 
results are presented in Figure 2.

Figure 2. Key factors determining the success of a product provided by a startup

S o u r c e: Authors’ own elaboration based on the survey conducted by the respondents.

On the basis of the obtained results, the following key factors should be considered: the 
quality and safety of the delivered meal, punctually of meals’s delivery, online payment. The 
fewest indications were for the following factors: no difference between the price in the res-
taurant and online, as well the daily amount of lunch options.
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The quality and safety of the delivered meals affects human health, which is one of the 
key aspects of the quality of human life. The results of the study show that customers pay 
attention to what they order, thus taking care of their health. In turn, a startup does not only 
provide a technological solution affecting the quality of life, but above all, it offers a specific 
lunch offer aim at providing a valuable meal during work. The factors indicated by the re-
spondents which they considered the most important also directly affect the quality of life. 
Based on the above results from the survey, it can be concluded that the solution created by 
the Krakow startup has a positive effect on improving the quality of human life.

4. Final remarks

The fourth industrial revolution is currently underway. Successive organizations are trying 
to flexibly adapt to changes in the environment. Startups offer innovative solutions. Innova-
tions and modern technologies used within its framework, as well as startups, give the op-
portunity to shape solutions, influencing the increase in the quality of human life through the 
facilities that organizations provide to the market for people.

Summing up, it should be stated that startups significantly improve the quality of life. It 
proves that startups:

‒ use market niches and offer innovative products to better meet the identified new con-
sumer needs;

‒ promote pro-social and pro-ecological solutions that have a positive effect on the level 
of human health, giving the possibility of preserving the natural environment in an un-
changed (improved) condition for future generations;

‒ they often promote risky solutions that bring them success and have a positive impact on 
improving the quality of functioning of mature organizations;

‒ use new technologies (e.g. IT), favour the development of competences of their employees;
‒ they provide opportunities for people to be creative and inventive (especially for young peo-

ple), to gain more independence in the decision-making process or to implement activities.
Presenting the example of a Krakow startup was to show how startups improve the qual-

ity of human life in a practical way. The analysis of the literature and the presented results 
from the survey show that various factors contribute to the improvement of the quality of life. 
In the case of the above-mentioned startup, the quality of life is primarily influenced by the 
quality of the meals provided and the safety of eating them. Alternatively, the very solution 
proposed by the surveyed startup improves the quality of life, among others through:

‒ improving eating habits, increasing the possibility of eating meals regularly, reducing the 
loss of time necessary for preparing or ordering a meal during work;

‒ improving work efficiency;
‒ reduction of pollutant emissions thanks to the grouping of orders;
‒ educating employees on healthy eating and waste segregation;
‒ the possibility of integrating the crew while eating lunch together at work, which should 

improve the well-being of employees.
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In conclusion, it should be said that compliance with the principles of Industry 4.0 or the 
role of startups in the ongoing revolution have a positive impact on improving the quality of 
human life and respond to their needs. It can certainly be said that the described startup operat-
ing in Krakow is an innovative venture. The product it offers is both an innovative solution and 
a tool for ordering meals. Its advantage is the ability to connect different groups of stakehold-
ers, meeting their needs. The principles of Economy 4.0, the variable and complex environment 
are conducive to the creation of startups, which should be oriented towards creating solutions 
positively influencing the quality of human life. Nowadays, the global market makes it possible 
to gain a competitive advantage only to those who will offer solutions that satisfy the customer. 
Therefore, it becomes necessary to shape the competences of organizations that determine the 
creation of innovative solutions that have a positive impact on the quality of human life.

5. Summary

The development of modern economies is determined by many factors. One of the most 
important ones is the use of the latest technologies and innovations, which at the same time 
enable the introduction of solutions in the field of Industry 4.0. A startup is a form of organi-
zation oriented towards innovative solutions.

The aim of the article is to show the relationship between the product offered by a startup and 
the quality of human life. It is important how and on what levels startups function in today’s real-
ity and how their activities can affect the quality of human life. The implementation of the chosen 
goals was possible thanks to the studies of the literature on the subject and the conduct of a ques-
tionnaire survey. The work also presents a case study of a Polish startup, the product of which is an 
innovative solution that can be used when ordering meals online for employees. The offered prod-
uct affects the quality of users’ work, making it easier for them to order and plan a meal at work. 
In addition to saving the time needed to prepare a meal or go to a restaurant to eat it, it should be 
reflected in their well-being or work efficiency. The survey provided information on how online 
ordering of meals is perceived by the users of the application.
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Produkty oferowane przez startup a jakość ludzkiego życia

Abstrakt: Rozwój nowoczesnych gospodarek determino-
wany jest wieloma czynnikami. Jednym z najważniejszych 
jest wykorzystanie nowych technologii i innowacji, które 
jednocześnie umożliwiają wprowadzanie rozwiązań z za-
kresu przemysłu 4.0. Formą organizacji zorientowaną na 
innowacyjne rozwiązania jest startup. Celem artykułu jest 
ukazanie zależności pomiędzy produktem oferowanym 
przez startup a jakością życia człowieka. Ważne jest, jak 
i na jakich poziomach startupy funkcjonują w dzisiejszej 
rzeczywistości i jak ich działalność może wpływać na ja-
kość ludzkiego życia. Realizacja wybranych celów była 
możliwa dzięki przestudiowaniu literatury przedmiotu oraz 

przeprowadzeniu badania ankietowego. W pracy przed-
stawiono również case study polskiego startupu – jego 
produktem jest innowacyjne rozwiązanie, które można 
wykorzystać podczas zamawiania posiłków online dla pra-
cowników. Oferowany produkt wpływa na jakość pracy 
użytkowników, ułatwiając im zamówienie i zaplanowanie 
posiłku w pracy. Oprócz oszczędności czasu potrzebnego 
na przygotowanie posiłku lub wyjście do restauracji, aby 
coś zjeść, przekłada się to na ich samopoczucie czy efek-
tywność pracy. Badanie dostarczyło informacji o tym, jak 
zamawianie posiłków online jest postrzegane przez użyt-
kowników aplikacji.

Słowa kluczowe: startup, jakość życia, innowacyjny produkt


